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Skirts were on their way up, 
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THE STORY 
(Not for Publication) 


In a remote outpost on the North-West Frontier, two pukka British Army 
Officers celebrate the acceptance of their application to enter the Monte 
Carlo Rally. Major Digby Dawlish (PETER COOK) is overjoyed that he now can 
test a number of wonderful inventions. His co-driver will be his meek subor- 
dinate, Kit Barrington (DUDLEY MOORE). 

On a golf course in England, Sir Cuthbert Ware-Armitage (TERRY-THOMAS) 
learns he has inherited an automobile factory which makes the family car, 
the ‘‘Nifty-Nine.’’ But he is only half-owner; his late father had lost the other 
half to a young American gambler, Chester Schofield (TONY CURTIS). Ches- 
ter has moved into the factory and started building an American-type speed- 
ster, the ‘‘Triple S.’’ Cuthbert cannot bear to see the profits of the ‘‘Nifty- 
Nine’ go into mass-production of the “Triple S.’’ He proposes a solution: he 
and Chester will drive their respective cars in the Monte Carlo Rally, winner 
take all company stock. Chester agrees. 

in Germany, Schickel (GERT FROBE), a burly get-away driver, is lifted out 
of prison and whisked to a hotel where two sinister characters inform him 
that he has been ‘‘chosen”’ to drive a Mercedes in the Rally and to smuggle 
jewels hidden in a spare tire. Schickel’s partner is Otto (PEER SCHMIDT), 
another ex-jailbird. 

In Rome, policeman Marcello (LANDO BUZZANCA) is summoned to the 
office of his superior, Angelo Pincelli (WALTER CHIARI). Marcello is over- 
joyed, they have jointly won the National Lottery. But car-crazy Angelo has 
already invested their winnings in a Lancia and entered it in the Rally. Mar- 
cello reluctantly agrees to come along. 

On the coast road leading to Monte Carlo, a Peugeot speeds in and out of 
traffic. Its driver is a pretty lady doctor, Marie-Claude (MIREILLE DARC). 
Her companions are two medical students, Pascale (MARIE DUBOIS) and 
Dominique (NICOLETTA MACHIAVELLI). They plan to enter the Rally to prove 
that women can drive as well as men. 

The rally begins. 

Driving south over the English moors, Chester encounters Betty, (SUSAN 
HAMPSHIRE) a lovely aristocrat who has lost her horse. There is instant 
mutual attraction, and when she learns he plans to drive alone all the way 
to Monte Carlo, she climbs in the car. She intends to travel only a short way 
with him, but the lift gets extended again and again. 

The cars from Stockholm are passing a frozen lake. A wrong turn brings 
Dawlish and Kit, closely followed by Schickel and Otto, onto the ice in the 
midst of hockey and curling games, down a bobsled run, into a herd of 
reindeer and up a funicular railway. 

In Italy there is a road-hogging rivalry between Angelo and Marcello and 
the French girls. The Italians’ Lancia loses its mudguards on one side in a 
race over a narrow bridge. Then the Italians make off with the girl’s clothes 
as they stop to rid themselves of dust with a swim in the lake. 

At night all the contestants converge on a ski hotel in Chamberry in the 
French Alps. There is an avalanche ahead and they must spend the night. 
Everyone -is involved in wrong bedrooms. Betty and Chester are assigned 
the same room but have a misunderstanding and again Chester gets no 
sleep. 

Next morning all the cars are on the same mountainous road to Monte 
Carlo. Dawlish tries out one of his inventions, an ingenious ‘‘snow melter,” 
but comes to grief against a tree. Angelo and Marcello are forced into a 
snowdrift, get hauled out, are knocked into it again by the French girls and 
the Lancia loses most of its bodywork. Schickel and Otto have a puncture, 
discover the jewels in the spare tire, are about to appropriate them and es- 
cape into Switzerland, when a shot from the mountain convinces them that 
the gang is always watching, and they resume their journey. Chester is so 
weary he falls asleep at the wheel. Betty tries to drive, but lands the car 
precariously on the edge of a frozen waterfall. 

The prize is presented in front of the Royal Palace of Monaco. Cuthbert 
is about to receive the trophy but is disqualified for stealing a tire. The 
trophy is next handed to runner-up Schickel but the police catch up with 
him for smuggling the jewels and he and Otto are marched away in hand- 
cuffs. The Italians then are declared the winners, but they gallantly renounce 
the trophy in favor of the French girls. Chester has fallen asleep, and his 
car - pushed over the finish line by Betty; he hasn’t won the race, but he’s 
won her. 
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Produced and directed by Ken Annakin; Screenplay by Jack Davies and Ken Annakin; 
Associate Producer, Basil Keys; Director of Photography, Gabor Pogany; Production 
Designed by Ted Haworth; Editor, Peter Taylor; Costumes Designed by John Furniss; 
Credit Titles Designed by Ronald Searle; Art Directors, Elven Webb, Boris Juraga; 
Special Effects, Dick Parker; Car Constructor and Technical Adviser, David Watson; 
Production Supervisors, Baccio Bandini, Peter Manley; Assistant Director, Girogio Gentili; 
Camera Operator, Idelmo Simonelli; Sound Recordist, John Brommage; Sound Editor, 
David Hawkins; Make-Up, Amato Garbini; Hair Stylist, Gabriella Borzelli; Continuity, Joy 
Mercer; Scenic Artist, Duncan Spencer; Set Dressing, Dario Simoni; Construction Man- 
ager, Aido Puccini; Additional Costumes, Orietta Nasalli Rocca; Wardrobe Supervisor, 
Bona Nasalli Rocca; Gaffer, Luciano Marrocchi; Chief Grip, Romeo Governatori; Director 
(Paris Sequences), Sam Itzkovitch; Cameraman (Paris Sequences), Walter Wottitz; Art 
Director (Paris Sequences), Marc Frederix; Production Manager (Paris Sequences), Andre 
Cultet; Cameraman (Swedish Sequences), Bert Palmgren; Art Director (Swedish Se- 
quences), Erik Bjork; Production Manager (Swedish Sequences), Carl-Henry Cagarp; 
A Ken Annakin Film Technicolor-Panavision. 


RUNNING TIME 125 MINUTES 


Curtis Heads Daring Men 


Tony Curtis was born June 3, 1925, in Brooklyn, of Hun- 
garian immigrant parents. His name was Bernie Schwartz 
and early in his life he had to learn to cope with the jungle 
tactics of neighborhood hoodlums. A turn for the better came 
when he became a Boy Scout and exchanged the steamy asphalt 


streets of the city for summers at camp. 


He dropped out of high school, 
joined the Navy early in World 
War II and served aboard the sub- 
marine U.S.S. Dragonette. While 
loading torpedoes at Guam, he was 
injured and paralyzed for several 
weeks. After recovering, he was 
discharged and he returned to finish 
school. 


A New Look 


Stull #MCR2 Mat 1A 


CHESTER SCHOFIELD, A 
BRASH YOUNG AMERICAN, 
has wagered his share of a 
factory on winning the Monte 
Carlo Rally. Tony Curtis heads 
an international cast in Para- 
mount Pictures’ “Those Daring 
Young Men In Their Jaunty 
Jalopies,”’ in Technicolor, 
opening 

Theatre. 


A ROYAL AUDIENCE—Sweden’s 
King Gustaf VI granted permission 
to producer-director Ken Annakin 
to film a key sequence for Para- 
mount Pictures’ “Those Daring 
Young Men In Their Jaunty Ja- 
lopies,” on the large square in front 
of the royal palace in Stockholm. 

The permission was readily 
granted, King Gustaf’s only com- 
ment being: “May I watch?” He 
did, with binoculars from a second- 
story window in the Palace. 

“Those Daring Young Men In 
Their Jaunty Jalopies,” in Techni- 
color, which opens ................ at the 
AREER PRESS Theatre, is a salute to the 
courageous drivers of the famed 
Monte Carlo Automobile Rally, in 
those good old days before the 
European event went “profes- 
sional.” The all-star international 
cast is headed by Tony Curtis. Ken 
Annakin produced and directed the 
film, which he co-authored with 
Jack Davies. 


Still #MCR138 


His earliest acting experience 
was at the YMHA on East 92nd 
Street in New York and he studied 
at the Dramatic Workshop under 
the GI Bill. A series of minor roles 
led to a Greenwich Village pro- 
duction of Clifford Odets’ ‘Golden 
Boy.” A Universal Pictures talent 
scout caught his performance in 
the title role at the Cherry Lane 
Theatre, and in a few days, Bernie 
Schwartz now Tony Curtis, was in 
Hollywood. 

“T was like a kid turned loose 
in a candy store,” Curtis recalls. 
“T gobbled up everything. I went 
in for flashy clothes and bought a 
Rolls Royce on time. I had to im- 
press the world—well, the Holly- 
wood world—that I’d arrived.” 

His big breakthrough on the 
screen came in a film called ‘Criss 
Cross.” He was unbilled, but the 
studio began to get mail addressed 
to “that cute guy who danced with 
Yvonne De Carlo.” The next film 
had Curtis’ name among the credits 
and the fan mail doubled. The 
studio responded and in 1951 he 
was starred in “The Prince Who 
Was A Thief,” complete with star 
dressing room. 

His early starring roles were in 
other “swashbucklers’—“‘Son of 
Ali Baba” and “The Black Shield 
of Falworth.” 

Through hard work his range 
began to develop and his talent to 
deepen. He explored character in 
“Houdini” and “The Great Im- 
poster,” contemporary adventure 
in “Six Bridges to Cross” and 
“Trapeze” and spectacle in films 
like “The Vikings,” “Taras Bulba” 
and “Spartacus.” He handled deeper 
character studies in such films as 
“The Sweet Smell of Success” and 
“The Defiant Ones.” For the latter, 
he was nominated for an Academy 
Award. 

Curtis emerged as a_ polished 
farceur, thanks to Billy Wilder, 
who cast him with Jack Lemmon in 
“Some Like It Hot.” He then plaved 
in such comedies as ‘Operation 
Petticoat,’ “Who Was That 
Lady?” “Sex and the Single Girl’ 
and “Goodbye, Charlie.” 

Today, with 50 films behind him, 
Curtis is recognized as an actor 
of remarkable versatility and he is 
able, on the strength of his im- 
mense popularity at the box office, 
to pick and choose what he wants 
to do. 

In “Those Daring Young Men In 
Their Jaunty Jalopies,’ Tony 
Curtis embodies the giddy, raccoon- 
coated optimism of the late 1920’s. 
The film is a tribute to the courag- 
eous amateurs who once partici- 
pated in the grueling Monte Carlo 
Auto Rally. Curtis heads an inter- 
national cast in the film which was 
produced and directed by Ken 
Annakin in Panavision and Tech- 
MICOLON ;ODEMIN Piers csces, sciassoes at the 
Theatre. 


Mat 2B 


CONTESTANTS GATHER FOR CHAMPAGNE as they celebrate 
the climax of the Monte Carlo Rally. (left to right) Lando 
Buzzanea, Mireille Dare, Marie Dubois, Nicoletta Machievelli 
and Walter Chiari are among the international cast starring in 
Paramount Pictures, “Those Daring Young Men In Their 


Jaunty Jalopies,” in Technicolor, opening 


SN oa epee Theatre. 


at the 
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MARIE-CLAUDE, A FRENCH 
LADY DOCTOR, resorts to not- 
so-ladylike tactics to gain entry 
into the Monte Carlo Rally. 
Mireille Dare and Bourvil are 
among the international cast 
in Paramount Pictures’ ‘“Those 
Daring Young Men In Their 
Jaunty Jalopies,” in Techni- 
color, opening ........ at the 
erg as Theatre. 


Reminiscent of 
the Silent era 


In addition to its nostalgic view 
of vintage automobiles, Ken Anna- 
kin’s “Those Daring Young Men In 
Their Jaunty Jalopies” pays tribute 
to the days of the great silent 
screen—which ended at roughly the 
same time as the Rally’s amateur 
standing. 

Tony Curtis plays the American 
entrant—a character inspired di- 
rectly by the wonderful Harold 
Lloyd, complete with spectacles and 
boundless optimism. When Lloyd 
was informed that Curtis was “im- 
personating” him, he remarked 
with a smile: “I couldn’t think of 
anyone who could more _ suitably 
portray a Harold Lloyd of this 
generation. I have followed the 
Curtis career with great interest 
and have always admired the buoy- 
ant energy and enthusiasm that 
comes through in Tony’s screen per- 
formances.” 

Gert Frobe—best known in 
America, perhaps, as Goldfinger— 
plays the German entrant, a char- 
acterization loosely derived from 
the screen personality of Fatty 
Arbuckle and French star Mireille 
Darc plays a latter-day version of 
Pearl White. 

In all, 14 top-notch international 
performers cavort across the screen 
in the Paramount Pictures release 
“Those Daring Young Men In 
Their Jaunty Jalopies,” in Techni- 
COLOT; eODCNUM Giaics..ss-...cesensere at the 
Novacsuta nen aarate Theatre. The film was 
produced and directed by Ken 
Annakin from a_ screenplay he 
wrote with Jack Davies. 


Column Items 


INTERNATIONAL CAST — Para- 
mount Pictures’ “Those Daring 
Young Men In Their Jaunty Jalop- 
ies,’ in Technicolor, which opens 
ach Meets At thes ....kcees Leatre: 
boasts an international cast of 14 
stars. The film deals with the early 
days of the famed Monte Carlo 
Automobile Rally and each of the 
international performers plays an 
entrant from a different land. 
Tony Curtis, bright-eyed and be- 
spectacled, represents the United 
States. Terry-Thomas, Eric Sykes, 
Peter Cook and Dudley Moore com- 
pete for Great Britain; Gert Frobe 
and Peer Schmidt for Germany; 
Nicoletta Machiavelli, Marie Du- 
bois and Mireille Dare for France 
and Walter Chiari and Lando Buz- 
zanca for Italy. In addition, Susan 
Hampshire, as an English aristo- 
crat, goes along for the ride, and 
France’s Bourvil plays the Rally 
Secretary, in charge of the trophy. 


The Hunt For An Old Star 


A 1928 Volvo sedan, one of the first automobiles built in Sweden, 
and one of the rarest and most valuable, makes its film debut in 
Paramount Pictures’ “Those Daring Young Men In Their Jaunty 
Jalopies,” in Technicolor, which opens .......... SEG e....... 


.... Lheatre. 

The film is a lavish tale of the 
thrills, spills and comic misadven- 
tures of the early days of the famed 
European auto endurance test, the 
Monte Carlo Rally. 

In the screenplay by Jack Davies 
and Ken Annakin, one of the five 
starting points of the annual win- 
ter Rally is the Swedish capitol of 
Stockholm so it seemed essential a 
Swedish car be included. But it had 
to be one manufactured not earlier 
than 1926, not later than 1929. 

Early exploration with the Volvo 
company, disclosed that two such 
cars existed in Sweden. Volvo had 
an early model so irreplaceable that 
visitors weren’t even allowed to 
open its doors. The film company 
considered renting the other car but 
it was too expensive: once “cast” 
in the film, the car would be re- 
quired to travel thousands of miles 
over Europe until the completion of 
major filming. 

But were these the only two ex- 
isting late 1920’s cars? Annakin 
launched a full-scale hunt and even 
enlisted the aid of the police. 

To his astonishment, he learned 
a third vintage Volvo did exist. It 
was a 1928 sedan, exactly what was 
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needed. It had undergone several 
years of restoration to its original 
condition and was in perfect shape. 
Elated, Annakin ordered purchase 
of the car, sight unseen. 

David Watson, the film’s tech- 
nical adviser, was delighted with 
the acquisition. The only alteration 
necessary was the installation of 
four-wheel disc-brakes to replace 
the original two-wheel rear brakes, 

Two days after its arrival in Are, 
the vintage Volvo appeared before 
the cameras for the first time, 
“made-up” (a gleaming coat of new 
paint) and well “rehearsed” (road- 
tested). 

The sturdy little car did very 
well during the rest of the film, not 
only surviving the ordeals of “‘play- 
ing comedy,” but actually coming 
out in good enough shape to be pur- 
chased by the Volvo Company for 
its museum, 

“Those Daring Young Men In 
Their Jaunty Jalopies,” which boasts 
a cast of internationally famed per- 
formers headed by Tony Curtis, 
was produced and directed by Ken 
Annakin in Panavision and Tech- 
nicolor from a screenplay he wrote 
with Jack Davies. 


Mat 2D 


IN THE SPIRIT OF THE ROARING 20’s, Chester Schofield and 
Sir Cuthbert wager their share of an automobile factory on the 
outcome of the Monte Carlo Rally. Tony Curtis, Terry-Thomas 
and Eric Sykes head an international cast in Paramount Pictures’ 
“Those Daring Young Men In Their Jaunty Jalopies,”’ in Tech- 


nicolor, opening ........ at the 


Make Doubly 


SP NR hase Theatre. 


Sure 


The Camera Is Loaded 


Paramount Pictures’ ‘‘Those 
Daring Young Men In Their Jaunty 
Jalopies,” a comic tribute to the 
daring car enthusiasts of the roar- 
ing 20’s, compresses many of the 
most unlikely and hilarious inci- 
dents of actual Monte Carlo Rallies 
over the years into one laugh-filled 
extravaganza. The film in Techni- 
COLOT, OPENS csicecseoess at thessace. 
Theatre. 

Unfortunately, filming some of 
these “impossible-but-true”  inci- 
dents was not as easy as having 
them occur spontaneously. Every- 
thing had to be carefully planned 
to insure safety of life and limb 
to the stuntmen behind the wheels 
of the cars. 

For example, in a _ notorious 
occurrence, recreated for the film, a 
Mercedes strayed onto a ski slope 
and started sliding down. While en 
route, a skier, springing off a ski 
jump, landed on its top, tore 
through the convertible and ended 
up on the shoulders of the sur- 
prised driver. 

Producer-director-co-author Ken 
Annakin, chose to film this particu- 
lar bit of madness at the winter ski 
resort at Valadalen, Sweden. Hun- 
dreds of skiers rubbed their eyes in 
disbelief as they watched a long, 
powerful Mercedes “SSK” sports 


car, vintage late 1920’s, being 
hauled to the top of the ski slope. 

Slowly, foot by foot, the one-ton 
Mercedes roadster was guided back- 
wards up the steep slope with 
pulleys. Finally, cautiously, the 
auto was eased over the lip of the 
slope and trip-locked into place 
facing down the hill directly under 
the jump. 

Two passengers climbed in care- 
fully, while on the top of the ski 
jump was a slender youth, poised 
in a crouch, awaiting a signal, his 
skis waxed to travel rapidly over 
the snow. 


The signal was a red flag held 
by Annakin, who was standing on 
the ski tower. After checking with 
crackling walkie-talkies that skier, 
car and drivers, and his three 
cameras on tower and hillside were 
coordinated, the red flag was raised. 
“Cameras! Action!” he cried. 

At the signal, the lone skier took 
off over the jump. Simultaneously, 
the trip-lock holding back the Mer- 
cedes was released, and it roared 
down the snowy slope. Miracu- 
lously, the skier landed on its con- 
vertible roof, crashed through its 
canvas and came to rest on the 
shoulders of the “startled” driver. 

Who said it couldn’t be done? 


Column Items 


BLUE BLOOD—Nicoletta Machia- 
velli is one of the stars of Para- 
mount Pictures’ “Those Daring 
Young Men In Their Jaunty Jalop- 
ies,” which opens ..............- at the 
Sessevercesmece Theatre. Machievelli is not 
a misprint, nor is it a stage-name. 
Miss Machiavelli is a lineal descen- 
dent of the famed Italian Renais- 
sance author-statesman, Niccolo 
Machiavelli. 


“Those Daring Young Men In 
Their Jaunty Jalopies” is a salute 
to the courageous drivers of the 
famed Monte Carlo Auto Rally in 
the good old days before the event 
went “professional” and ruled out 
the more colorful participants. The 
film was produced and directed by 
Ken Annakin in Technicolor and 
Panavision from a screenplay he 
wrote with Jack Davies. 


BACK TO EARTH—Terry-Thomas 
and Eric Sykes who flew airplanes 
with such hilarious lack of success 
in “Those Magnificent Men In Their 
Flying Machines,” are cast as 
driver and chauffeur in Paramount 


Pictures’ “Those Daring Young 
Men In Their Jaunty Jalopies,” 
which opens .............. AU RGM Orrctrsssseesee 
Theatre. 


Terry-Thomas plays the riotously 
unscrupulous owner of a car fac- 
tory who decides to enter one of 
his vehicles—driven by an unwill- 
ing Eric Sykes—and win the Monte 
Carlo Rally. 

The madcap comedy film, which 
deals with the early days of the 
famed auto competition, boasts an 
international cast headed by Tony 
Curtis, The film was produced and 
directed by Ken Annakin in Tech- 
nicolor and Panavision from a 
screenplay he wrote with Jack 
Davies. 
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THE VILLAINOUS SIR CUTH- 
BERT convinces Betty to 
“spike” Chester’s drink to in- 
sure the American’s losing— 
“for the good of England.” 
Terry-Thomas and Susan 
Hampshire star in Paramount 
Pictures’ “Those Daring Young 
Men In Their Jaunty Jalopies,” 
in Technicolor, opening ..... 
at the... '.:.. Theatre. 


THE WHOLE TRUTH? ? ?—Un- 
likely as it may seem, many of the 
most hair-raising and hilarious in- 
cidents depicted in Paramount Pic- 
tures’ “Those Daring Young Men 
In Their Jaunty Jalopies,” actually 
have occurred in one year or other 
of the famed Monte Carlo Auto 
Rally, which is the subject of the 
film. The script, by Jack Davies 
and Ken Annakin, compresses 
many of the wildest Rally incidents 
into one thrill-packed running of 
the rugged European endurance 
test of men and cars. 


“Those Daring Young Men In 
Their Jaunty Jalopies,’ which 
ODCNS 25 ccs cescets DEL TNCs ee seeeesicccse 
Theatre, boasts an all-star inter- 
national cast headed by Tony 
Curtis. The Technicolor-Panavision 
attraction was produced and di- 
rected by Ken Annakin. 
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SCHICKEL, THE BURLY GERMAN, takes time out from the 
grueling race to heap scorn on the newfangled gadgetry used 
by two British Army Officers. Gert Frobe, Peter Cook and Dudley 
Moore are among the international cast in Paramount Pictures’ 
“Those Daring Young Men In Their Jaunty Jalopies,” in Tech- 


nicolor, opening ........ at the 


AY" 5, oatiots Theatre. 


Creating Brand New Antiques 


David Watson is a former Holly- 
wood stuntman and professional 
racing car driver. Since he stopped 
racing 10 years ago, Watson de- 
veloped a passion for vintage auto- 
mobiles, and is now engaged in 
building such vehicles for use in 
motion pictures. 

His most important assignment 
to date was from producer-director 
Ken Annakin for Paramount Pic- 
tures’ “Those Daring Young Men 
In Their Jaunty Jalopies,” a film 
which deals with the famed Monte 
Carlo Rally and calls for 20 auto- 
mobiles from the “golden” period 
1926-29. 

Watson’s job was a complex one: 
he had to pry loose priceless ma- 
chines from reluctant owners, as- 
suring them that no harm would be 
done. He had to overhaul these 
beauties so they could perform; he 
had to see to their safety and he 
had to duplicate parts or even 
entire cars for crash sequences and 
other incidents too risky for the 
real cars to undergo. 

The vintage cars were adapted to 
1968 driving conditions at the Rome 
factory-garage of Ruggero Gian- 
nini, an expert at designing and 
tuning engines. Modern engines of 
the Fiat 2,300 type were installed 


Still #MCR47 


along with contemporary brakes 
and instrument panels. A team of 
50 garage mechanics under the 
supervision of Giannini and Watson 
worked double shift hours to ac- 
complish in two weeks what would 
normally have taken six months. 


Some of the vintage cars fea- 
tured in “Those Daring Young Men 
In Their Jaunty Jalopies” are: 
Mercedes—1926, Volvo—1927, Peu- 
got—1929, English Alvis—1929, 
English Wolseley—1928, Mercedes 
500—19388, Fiat—1925, Bentley— 
1925, Ford—1930, Volvo—1928 and 
Lancia—1922, 


“Those Daring Young Men In 
Their Jaunty Jalopies” stars (in 
alphabetical order) Bourvil, Lando 
Buzzanea, Walter Chiari, Peter 
Cook, Tony Curtis, Mireille Dare, 
Marie Dubois, Gert Frobe, Susan 
Hampshire, Jack Hawkins, Nico- 
letta Machiavelli, Dudley Moore, 
Peer Schmidt, Eric Sykes and 
Terry-Thomas. The original screen- 
play is by Jack Davies and Ken 
Annakin. The film was produced 
and directed in Technicolor and 
Panavision by Ken Annakin. 

“Those Daring Young Men In 
Their Jaunty Jalopies” opens ........ 
BE Sey: ALSthO™,..adastecte, Loeatre, 


Mat 2C 


CHESTER LOSES VALUABLE POINTS IN THE RALLY when 
he is forced to make repairs on his “Triple S” after it leaps 
over a stone wall to bypass a landslide on the Yorkshire Moors. 
Tony Curtis heads an international cast in the Ken Annakin 
production for Paramount Pictures, ““Those Daring Young Men 
In Their Jaunty Jalopies,” in Technicolor, opening ........ 
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HILARITY SHIFTS INTO HIGH GEAR! 
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All advertising in this press book, as well as all other advertising and publicity 
materials referred to therein, has been approved under the Standards for Adver- 
tising of the Code of Self-Regulation of the Motion Picture Association of 
America. All inquiries on this procedure may be addressed to: Director of Code 
for Advertising, Motion Picture Association of America, 522 Fifth Avenue, New 
York, N. Y. 10036. 


All distributors subscribing to the Code are pledged to include. the seal, and the 
rating when required in their advertising. Exhibitors are urged to retain the seal 
{shown above), in approved ads. Keep the rating tag prominently displayed when 
indicated. This is particularly important today. National research has proven that 
the majority of movie-goers want this guide. 
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HILARITY SHIFTS 
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HILARITY SHIFTS INTO HIGH GEAR! 
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A RACE FOR GLORY, 
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FUN OF IT! 


Skirts were on their way up, 
necklines on their way down, 
and the world was on its 
Car-crazy way to Monte-Carlo 
—or bust! 
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Skirts were on their way up, 
necklines on their way down, 
and the world was on its 
car-crazy way to Monte-Carlo 
—or bust! 


STARRING (IN ALPHABETICAL ORDER) 


BOURVIL / LANDO BUZZANCA / WALTER CHIARI / PETER COOK / TONY CURTIS / MIREILLE DARC / MARIE DUBOIS,’ GERT FROBE 
SUSAN HAMPSHIRE /JACK HAWKINS / NICOLETTA MACHIAVELLI / DUDLEY MOORE / PEER SCHMIDT / ERIC SYKES / TERRY-THOMAS 
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SPECIAL FOR MULTIPLE RUNS 
wy 
NOWAT TODAY WEDNESDAY 


HILARITY SHIFTS INTO HIGH GEAR TOMORROW 


AT THESE CONVENIENTLY 
LOCATED THEATRES! 
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They (stoP)at nothing-- just to stop each other! 
They (co )for broke--and break everything in sight! 
to no one--and crack-up everyone! 
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Those Daring Young Men 
in their Jaunty Jalopies 


...the original Road Runners! 


STARRING (IN ALPHABETICAL ORDER): 


BOURVIL/LANDO BUZZANCA /WALTER CHIARI/PETER COOK//TONY CURTIS/MIREILLE DARC /MARIE DUBOIS /GERT FROBE 
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...the original Road Runners! 
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...the original Road Runners! 
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Those Daring Young Men 
in their Jaunty Jalopies 


...the original Road Runners! 
STARRING (IN ALPHABETICAL ORDER): 


BOURVIL/LANDO BUZZANCA/WALTER CHIARI/PETER COOK,/TONY CURTIS / MIREILLE DARC/MARIE DUBOIS /GERT FROBE 
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Go along for the riot!... 
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Those Daring Young Men 
in their Jaunty Jalopies 


..the original Road Runners! 
‘STARRING (IN ALPHABETICAL ORDER) 


BOURVIL/LANDO BUZZANCA /MWALTER CHIARI/PETER COOK / TONY CURTIS /MIREILLE DARC /MARIE DUBOIS /GERT FROBE 
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SPECIAL PUBLICITY LAYOUTS 


THE CARS ILLUSTRATED HERE ARE... 


1—LANCIA, 2—MERCEDES-BENZ, 3—-ENGLISH AUSTIN, 4—PEUGEOT TOURER, 5—LEA FRAN- 
CiS, 6-—VOLVO SEDAN. 
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EXCITING SOUNDTRACK MUSIC 


The soundtrack for THOSE DARING YOUNG MEN IN THEIR JAUNTY 
JALOPIES is one of the most exciting ever arranged for a motion picture, 
and is doubly enchanting because of the wonderful title song as performed 
by one of the most popular and well-liked performers in show business— 


Paramount Records is distributing 
both a soundtrack album from 
the film and a single version of 
the Durante rendition of the title 
song, and has requested that 
their distributors cooperate in all 
major tie-ins that can be made in 
connection with these records 
and the motion picture. 


awry Jails | 


RON GOODWIN 

: It is suggested that you con- 
tact the Paramount Records rep- 
resentative in your area im- 
mediately and invite him and the 
major record retailers to see 
THOSE DARING YOUNG MEN 
IN THEIR JAUNTY JALOPIES at 
a preview or on the opening 
day of the film. Please make a 
point with all of these people to 
discuss plans for a gigantic music 
tie-in to include: 


* Major in-store window and counter displays at the big record retail stores in your 
vicinity. 


* Album covers to be displayed at your theatre during the engagement of the film. 


* Promotion copies of the album to be distributed to all of your important news- 
paper, radio and television contacts. 


¢ A hundred promotional copies of the Jimmy Durante single to be given to the 
first patrons coming to see the film. 


Consult the Telephone Directory for the DOT DISTRIBUTOR in your area. 


EYE-CATCHING BUMPER STICKER 


An inexpensive and effective way of getting the name of THOSE DARING 
YOUNG MEN IN THEIR JAUNTY JALOPIES around your city, is by making 
up these eye-catching bumper stickers locally and supplying them to all 
automobile dealers and patrons of your theatre. 


Utilizing the Ronald Searle illustrations used in all of the ads from the film, 
you can have a quantity of these stickers made up on red pressure sensitive 
paper. The stickers should simply state “|! AM ONE OF (in white lettering) 
THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES (in black letter- 


ing). 


In addition to supplying them to the above mentioned groups and people, these bumper- 
stickers can be used as a city-wide teaser campaign for THOSE DARING YOUNG MEN IN 
THEIR JAUNTY JALOPIES, simply by having one of your ushers going around and pasting 
them on cars, walls, fences, store-fronts, etc. 
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TABLOID HERALD 


Build added interest, excitement 
and enthusiasm for your playdate 
with this four-page 8/2 x 11 TAB- 
LOID HERALD filled with real box 
office “‘sell’’ for “Those Daring 
Young Men In Their Jaunty Ja- 
lopies”’. 

Created to convey the riotous fun aspect 
of the comedy film to the widest possible 
audience, this highly effective promotional 
item will help give maximum impact to 
your campaign. 

This Herald has space to imprint your the- 
atre name, address, playdate and tele- 
phone number. Space is also available for 
the title of your second feature or even 
the ad of a local merchant who agrees to 
distribute the Herald and share in the 
already low cost. 


HOW TO EFFECTIVELY DISTRIBUTE THE HERALD 


* Give them to your patrons prior to your play- 


date. 


+ Have a few youngsters deliver them door-to- 


door throughout your town. 


* Have a few students distribute them to their 
schoolmates before and after class sessions. 


* Make them available to establishments where 
the younger generation congregates (candy 
stores, bowling alley, amusement park, youth 
centers, etc.). 


* Have merchants put them in bags and packages. 


+ Have newspaper boys slip-sheet them into the 
local newspapers. 


+ Place them on the windshields of cars. 


+ Make arrangement with the local milkman to 
deliver them with the milk. 


* Place them on the counter of local shops. 


- Arrange with a local restaurant for them to be 
inserted into coats and jackets while hanging in 
the checkroom. 


$8.85 Per thousand F.0.B. Plant Imprinted at following price First 1,000 
Added thousands, $3.50 Per thousand 


Over 4,000 $3.00 Per thousand—Folding $2.00 Per thousand 


Rush Your Order Direct to HARRY K. McWILLIAMS, 151 Lafayette St., N. Y., N.Y. 10013 
212-825-5013 for Rush Orders 


Shipping—by Parcel Post Special. We will bill you for postage charges. Large shipments 


by truck. Shipping charges collect. Check or money order must accompany order. 


PRESOLD TO MILLIONS ACROSS THE NATION 


The national displays and coverage which THOSE DARING 
YOUNG MEN has been receiving has been phenomenal. In re- 
gards to sports car tie-ins and media coverage alone, the film 
has been exposed to millions of people throughout the United 
States via the NEW YORK INTERNATIONAL AUTOMOBILE 
SHOW, THE LOS ANGELES AUTOMOBILE SHOW and the SPORTS 
CAR CLUB of AMERICA CONVENTION in DENVER—all of which 
featured cars and/or personal appearances by JAUNTY JALOP- 
IES star Mireille Dare. 


UNITED PRESS INTERNATIONAL, ROTO SERVICE and ASSOCIATED PRESS 
have all run photo layouts on the film, thereby bringing exposure to millions. 
National magazines and newspapers, including LOOK, MADEMOISELLE, NEW 
YORK MAGAZINE, WOMEN’S WEAR DAILY, THIS WEEK MAGAZINE, AFTER 
DARK, and PROMENADE, have all carried layouts, stories and scenes from the 
film. 


The DARING YOUNG MEN featurette has played network television to an 
estimated 10,380,000 homes and continues to play on local channels to mil- 
lions more. In addition, Tony Curtis has appeared on the nationally televised 
Joey Bishop Show, driving the Lea Francis Rally Car and introducing scenes from 
the picture. 


Also, Ken Annakin, the producer/director of THOSE DARING YOUNG MEN 
has made a 10 city tour of the United States and Canada to do newspaper and 
TV appearances which will have a strong effect on the cities where the film will 
be opening. On many national TV networks, scenes of DARING YOUNG MEN 
will be shown as a part of Mr. Annakin’s personal appearance, and the pro- 
ducer/director has appeared on many national network shows as well as being 
interviewed by a goodly amount of syndicated columnists and motion picture 
editors. 


In the realm of tie-ins, national promotions with sports car dealers such as 
FIAT, ALFA ROMEO, PEUGEOT and AUSTIN have already been set in motion 
(see sports car section of this pressbook). And sports clothes too, have become 
an intricate part of the promotions. Tie-ins with such leading clothing chains as 
BARNEY’S MENS SHOPS, where 350 tie-in spots have been played on 10 radio 
stations per week; AUSTIN, LTD., where an eye-catching window display was 
the big feature for over two-weeks; and with PAUL STUART MEN’S SHOPS, 
where a special promotional display on the film occupied five windows of the 
store for over two-weeks. 


1969 MISS SPORTS CAR 


Beautiful Mireille Darc has been voted Miss Sports 
Car of 1969 at the Sports Cars of America Conven- 
tion which was held at Denver’s Brown Palace Ho- 
tel earlier this year. This could be a big plus for 
you when dealing with all sports car promotions. 
Stills of Miss Darc are available through all Na- 
tional Screen Branches, so make sure that you 
get a big supply of these to give to these sports 
car distributors for prominent display. 


All this and more is working for THOSE DAR- 
ING YOUNG MEN IN THEIR JAUNTY JALOPIES, 
and they can work for you in a big, big way on 
both national and local levels. On the local 
level, contact the sports car and clothing dealers 
in your city and work out plans similar to ones 
mentioned above. Get in touch with sports car 
clubs and organizations (see list below) for mu- 
tually beneficial promotions. 


SPORTS CAR CLUBS and ORGANIZATIONS 


Antique Automobile Club of 
America, Inc. Founded 1935 
William E. Swigart, Jr. 

Mem. Sec. 

409 Penn St., Huntington, Pa. 
Nat. Headquarters: Hershey 
Museum, Hershey, Pa. 


Auburn-Cord-Duesenberg Club 
Box 15520, Tulsa, Okla. 

or: Walter G. Serviss, 5157 
Loleta Ave., Los Angeles, Cal. 


The Automobilists of the 
Upper Hudson Valley, Inc. 
Founded 1950 Troy, N.Y. 


Buick Collectors Club 
Sidney Aberman, 1210 
Beechwood Blvd., 
Pittsburgh 6, Pa. 


Classic Car Club of America, 


nc. 
Mem. Sec. Mrs. R.E. Turnquist 
P.O. Box 56, Morristown, N.J. 


Dixie Antique Car Club 
J.D. Rogers, 519 W. 25th Ave. 
Pine Bluff, Ark. 


Dodge Owners Club (1928-32 
Dodges) 

Edward Lee Ford, Box 104 
Ravenswood, W. Va. 

Al Kluender, 5701 W. 
Indianola Ave., Phoenix, Ariz. 


Historical Automobile 
Association of North-Eastern 
Indiana, Inc. 

Stanley M. Johnson, 3321 East- 
Brook Dr., Ft. Wayne, Ind. 


Klaxon Antique Auto Club 
Pres. Donald Whitney 
Lowell, Mass. 


Lincoln Continental Owners 


‘lub 
Dr. L.D. Shaeffer, 1615 Carlton 
Blvd., Jackson, Mich. 


Lincoln Owners’ Club, Inc. 
J. Miles O’Brien, M.D. 

735 Clinton Avenue 
Bridgeport, Conn. 


Locomobile Steamer Club 
Stanley M. Johnson, 3321 East- 
Brook Dr., Fort Wayne, Ind. 


Mercer Associates. Founded 
1948 for Owners of Mercer 
Autos. 

P.O. Box 25503 West Los 
Angeles 25, Cal. 


Mid-America Old Time 
Automobile Association. 
P.O. Box 6314 

Memphis 11, Tenn. 


Model T Ford Club 
International Founded 1952. 
Charles Voigt 

1612 West Fulton Street 
Chicago 12, Ill. 


Orphan Old Car Club 
Box 447, Downey, Calif. 


Packard Automobile 
Classics, 1952. 

Kenneth Church, P.O. 
Box 2608 Oakland, Calif. 


Compiling list of owners of 
1930-31 Model ‘‘A”’ Ford 
2-door Deluxe Phaeton: 
Harold E. Redinbo, 

1139 Covington Ave., 
Piqua, Ohio 


Pioneer Automobile Club, 
Haynes-Apperson Chapter. 
P.O. Box 352 Kokomo, Ind. 
Mem. Sec.: Mrs. J. McLure, 
1810 S. Union, Kokomo, Ind. 


Pre-War M.G. Owners Club 
Richard S. Hiltz, 

9191 Hartwell, 

Detroit 28, Mich. 


Rolls-Royce Owners Club, Inc. 
Wm. A.C. Pettit, III, 

P.O. Box 8 

Louisa, Va. 23093 


The Steam Automobile 
Club of America, Inc. 
Robert L. Lyon, President, 
1937 East 71st St. 

Chicago 49, Ill. 

Ken Maxwell, 

131E. Sixth St. 

Tucson, Ariz. 


Compiling list of the 
Studebaker Cars in U.S.: 
M. S. Cherney, 

Box 361, Charles City, lowa 


Tucker Torpedo Owners, 
History 

Marvin H. Whitsett, 

4000 King Richard Drive, 
Corpus Christi, Texas 


Veteran Motor Car Club 
of America. Founded 1939. 
Stanford S. Block 

15 Newton St., 

Brookline 46, Mass. 


Vintage Car Club of Miami 
Pres. Jack Enloe, 

2271 E. Golf Drive, 

Miami, Fla. 

Treas. Larry E. Avey 

2275 State Road 84 

Fort Lauderdale, Fla. 


Vintage Sports Car Club 
of America 

R. W. Leith, Jr., 

11 Randall Road 

Boston 32, Mass. 


The Wiils Club 
(Wills Ste. Claire) 
Kenneth O. Caldwell, 
705 S. Clyde Avenue, 
Kissimmee, Fla. 


Winamac Old Auto Club 
Norma Callahan, Secretary 
2338 Orange St., 

East Gary, Ind. 


WAYS TO USE THE CONTEST 


Use the coloring contest as a herald. Have supermarkets stuff them in their 
packages and give them out on street corners. 


A BOX OFFICE DRAW 


Sponsor a “Daring Young Men” coloring contest that will appeal to kids of 
all ages. A promotional item designed to create greater interest and en- 
thusiasm. 


Used as a contest with prizes awarded the winners, the coloring contest is 
a must in building excitement for your playdate. 


Available is a four-column mat (4x) from your local branch of National Screen 
Service. The coloring contest can be used as an effective selling aid. With this 
mat you can make up a large quantity of reproductions that include your theatre 
imprint and playdate. 


Plant the contest in local newspapers. Offer guest tickets to the winners and 
display the winning entries in your lobby. 


Distribute copies of this coloring contest to schools, Boy and Girl Scout troops 
and various other children’s organizations. 
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GIANT MULTIPLE BOOK TIE-IN 


THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES, one of the most 
hilarious accounts of what went on during the fantastic Monte Carlo Rally, 
is now available in paper-back from Berkley Medallion Books and a hard 
covered edition from G. P. Putnam. Written by E. W. Hildick from the 
original screenplay by Jack 
Davies and Ken Annakin, both 
books offer the key Ronald 
Searle art on the front covers 
plus color art and credit infor- 
mation on the backs, thereby 
making them tremendous sell- 
ing-tools in connection with 
your engagement of the film. 


Paramount has worked closely with 


Berkley Medallion Books and Putnam 


in the past on other pictures and all ss TRE OR Gina: ItDIci Nouay ay TBP 
have benefited greatly from these tie- ee cl 


ins. It is for this reason that Berkley 


eax ce 
. . . . So * * 
and Putnam are instructing all of their he 


distributors to make certain that they 
participate in all major book promo- 
tions on THOSE DARING YOUNG MEN 
IN THEIR JAUNTY JALOPIES: 


VER gg? &Y 


RONALD sean 


SAMOINE ALMAYE YITHL i Raye DNROL DenRA aSOH 


NDREWS 
_& RONALD SEARLE 


WERT 
eae 
‘ is 
bono 


We suggest that you contact the Berkley Book and G. P. Putnam distributors in your 
area immediately. Make plans for them to see the film at a preview or on opening 
a aie you should make plans now for a major book promotion which could 
include: 


* Copies of the novels for all of your newspaper, radio and television contacts. 
* Huge counter and window displays in all of the big bookstores in your city. 


* Promotional copies to be handed out to the first 100 customers coming to see 


THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES. 


BERKLEY BOOKS DISTRIBUTORS 


Jefferson News Co. 
2316 1st Ave. South 
Birmingham 3, Ala. 


Calif. Magazine Inc. 
2219 S. Union Ave. 
Los Angeles, Cal. 90007 


Sunset News Co. 
125 N. Westmoreland 
Los Angeles, Calif. 4 


Golden Gate Mag. Co. 
P.O. Box 3681 
San Francisco 19, Cal. 


Morton News Company 
3601 East 46th Ave. 
Denver 16, Colo. 


Universal News & Bk. 
14th & New Work Ave., 
N.W. Washington, D.C. 


acai State News 


2167 N.W. 25th Ave. 
Miami 42, Fla. 


st ageidaece News Co. 
nc: 

125 Simpson St., NW 
Atlanta, Ga. 30313 


Capital News Agency 
1815 S. Wabash Ave. 
Chicago, III. 60616 


Koch News Co. 
2120 S. Meridan St. 
Indianapolis, 25 Ind. 


Des Moines News 
Agency 

1497 Keo Way 
Des Moines, lowa 


New Orleans News Co. 
1111 S. Peters St. 
N. Orleans, La. 70113 


Newsland Inc. 
1629 Elm St. 
Dallas, Texas 


Bys Magazine Shop 
32 W. Second South 
Salt Lake City, Utah 


Riches & Adams Inc. 
1555 West Galer St. 
Seattle, Wash. 98119 


Cassel News Co. 
1347 W. N Ave. 
Milwaukee, Wisc. 


Maryland News Co. 
1621 Cole St. 
Baltimore, Maryland 


Brentanos 

91 D Plaza Prud 
Center 

Boston, Mass. 


S.S. Kresge 
2727 Second St. 
Detroit, Mich. 


Mid Continent News 
fo} 


Box 985 Farmington 
Oklahoma City, Okla. 


C.M. Watkins Drug 
4700 Broadway 
Kansas City, Mo. 64112 


Pierce News Agency 
7405 Page Street 
St. Louis, Mo. 14 


Afro-Asian Bookstore 
1412 Jefferson Ave. 
Buffalo, N.Y. 14211 


jJ.L. Marshall News 
5109 Winton Road 
Cincinnati, Ohio 45232 


ao R. Klein News 


0. 
1771 East 30th St. 
Cleveland, Ohio 14 


Book Bazaar Inc. 
1528 Market St. 
Philadelphia, Pa. 19107 


Valley Dist. Inc. 
857 Cherry St. 
Norristown, Pa. 


Bluff City News Co. 
3442 Jackson Ave. 
Memphis, Tenn. 38122 


EXPLOITATION TIPS 


CHASE CONTEST 


—THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES features one of the most 
hilarious races in motion picture history. Many films prior to this one have shown race or 
chase scenes that have become classics of hilarity. Based on this, you could devise a great 
radio or newspaper contest whereby listeners or readers would have to name one or several 
past films that have depicted some of these very funny race and/or chase scenes. Some of 
these films are: “It’s a Mad, Mad, Mad, Mad World,” “The Great Race,” “Those Magnificent 
Men In Their Flying Machines,” “A Day at the Races” and “The Bank Dick.” Remember that 
if you are doing a newspaper contest, to have the amusement editor check his back-log of 
stills to see if he has any photos on these past films, thereby adding extra excitement to the 
contest. 


TONY CURTIS CONTEST 


—Tony Curtis is one of the most versatile actors in the world today. Mr. Curtis has played 
numerous characters in both the comedy and dramatic veins and has constantly won accolades 
from the critics and audiences alike. Due to this, you can create a contest for radio or news- 
papers for the public to name some of Mr. Curtis’ past critical successes on behalf of your 
opening of THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES. Some of the films 
which Mr. Curtis has won acclaim for are: “Sweet Smell of Success,” “The Vikings,” “Some 
Like It Hot,” “Operation Petticoat,” “The Great Imposter,” “The Great Race,” “Captain New- 
man, M.D.” and “The Boston Strangler.” 


VINTAGE CAR PARADE 


—One way of getting plenty of attention and publicity exposure for the engagement of 
THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES at your theatre is to contact 
the owners of vintage cars in your city for a parade to your theatre on the opening day of 
the film. You could supply the owners of the cars with posters and locally made bumper 
stickers and have them parade down main street to your theatre, where they will park their 
cars and go to see the film. This should cause considerable attention and newspaper cov- 
erage should be fantastic, so be sure to advise the amusement editors of your local dailies 
well in advance of this stunt. 


LOOK ALIKE CONTEST 


—THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES has a group of some of the 
most famous international stars in the world, which give you the opportunity to hold a big 
look-alike contest for not just one of the stars of the film, but in conjunction with all of them. 
Via the newspapers, radio and/or television you can ask the citizens of your city who think 
that they look like Tony Curtis, Peter Cook, Bourvil, Gert Frobe, Jack Hawkins, Dudley Moore, 
Susan Hampshire or Terry-Thomas to submit a photograph of themselves to your attention. 
After choosing the winners, they can be all gathered for a special night on the town which 
would end up with them being the guests of honor at your theatre to see the film. A stunt 
like this should get plenty of coverage from all local media. 


BANNER DISPLAYS 


PARAMOUNT PICTURES PRESENTS, 


COMING 


PARAMOAINT PICTURES PRESEN, 


i REn ANNAKINS 


Streamers 15’ long, $21.50 each. 
Valance: $2.15 per running foot; 
minimum length 10 feet. 6’ x 3’ 
red, white and blue fan drapes 
with gold fringe: $5.75 apiece. 
Flag Wall Banner 9 x 12’. Single 
Faced $80.00. Double Faced 
$145.00. Badge 50¢ each. Manu- 
factured by National Flag and 
Display Co., 43 West 21st St., 
N. Y. 10010. 


TECHNICOLOR’ / PANAVISION” 
A PARAMOUNT PICTURE 


KEN ANNAKINS PRODIICTION OF TECHNICOLOR */ PANAVISION 


A RACE FOR GLORY, 
FOR LOVE AND FOR THE A PARAMOUNT PICTURE 


FUN OF IT! 


Order from Your local Branch of NATIONAL SCREEN SERVICE 


MATERIALS CHECK LIST 
REGULAR THEATRE TRAILER (Order from your 


local branch of National Screen Service) 


COLOR FEATURETTE (Order from Paramount Pic- 


tures Field Advertising & Publicity Dept.) 


FREE: COLOR TV TRAILERS 
Available in a FULL SET of TV SPOTS specially created 


to reflect all the exciting adventure of the film. (Order 
from your local branch of National Screen Service) 


FREE: RADIO SPOT ANNOUNCEMENTS 
Available is a FULL SET of RADIO SPOTS dynamically 


created for maximum boxoffice sell. (Order from your 
local branch of National Screen Service) 


SET of 12 FULL COLOR STILLS: (Order from 


your local branch of National Screen Service) 


NATIONWIDE SPORTS CAR TIE-IN 


A natural promotional tie-in for THOSE DAR- 
ING YOUNG MEN IN THEIR JAUNTY JALOPIES 
is of course with sportscar dealers, and Para- 
mount has contacted four of the finest manu- 
facturers of sports cars in the world and has 
supplied all of them with enough material from 
the film to supply all of their dealers throughout 
the United States and Canada. The manufac- 
turers of Fiat, Alfa Romeo, Peugeot and Austin 
have been given display stills from the film— 
each one showing scenes in which their cars 
appear—in addition to a supply of THOSE DAR- 
ING YOUNG MEN IN THEIR JAUNTY JALOPIES 
bumper stickers, and they in turn will be sup- 
plying both the stills and stickers to their many 
dealers. We suggest that you contact the deal- 
ers in your vicinity to coordinate tie-in displays 
in connection with your opening. 


AUSTIN TWO SEATER RALLY CAR 


OE eS 


Ld eee ote LA 


TTEEELEUEEEEUEEECUCU EEE 
Here are some of the things you can do: 


A. It's attention-arresting. 
Off-the-floor, at eye-level, 
this novel hi-rise display is 
A-1 advertising! 


e Give the dealers a good supply of posters and 
stills from the film to use in addition to the dis- 
play material which they will already be re- 
ceiving. You might also have a rear-view 
projector installed in the showrooms and show 
the featurette to the customers. 


B. Budget-priced. Invest a 
mere $9.95, and attract 
dozens of additional cus- 
tomers. (Plus $1.50 for the 
hi-rise extension pole which 
you can use week-after- 
week with other standees 
you order from us.) 


C. Convertible Made for 
two-way use, this floor-to- 
wall display is simply 
adaptable. If floor space is 
limited or legally restricted, 
hang it on the wall. 


the deluxe 


e Discuss the possibility of co-op ads with the 
dealers in conjunction with the opening of the 
film at your theatre. 


e¢ Promote a number of these cars for all of your 
stunts, ballys, displays and possible prizes for 
a big DARING YOUNG MAN contest. 


e Perhaps the dealers know the names of owners 
of vintage Fiats, Alfa Romeos, Peugeots and 
Austins who you can contact to use their cars 


for display pieces and opening day festivities 
fabio Cie. i he ee $1.50 


Order from your local NATIONAL SCREEN SERVICE 


Deluxe Hi-Rise 
Sandee. ............cu. $9.95 


ALFA ROMEO DEALERS 


Precision Motor Service 
204 Bishop 

Little Rock, Ark. 72201 
(501) 375-2835 


Otto Zipper Motors 
9134 Wilshire Bivd. 
Beverly Hills, Cal. 90212 
(213) 276-4680 


Italmotor Imported 

Car Service 

2819 West Olive Avenue 
Burbank, Cal. 91505 
(213) 849-7279 


Jim Gray Imports, Inc. 
3515 Atlantic Avenue 
Long Beach, Cal. 90807 
(213) 424-0951 


Carl Block, Inc. 
3074 Broadway 
Oakland, Cal. 94611 
(415) 835-9300 


Don Hampton, Inc. 
4195 El Camino Real 
Palto Alto, Cal. 94306 
(415) 326-7160 


Peter Satori Company, Ltd. 


297-325 West Colorado Blvd. 


Pasadena, Cal. 91101 
(213) 681-8123 


Continental Motors 
1721 Howe Avenue 
Sacramento, Cal. 95825 
(916) 922-9001 


Continental Imports 
4750 El Cajon Boulevard 
San Diego, Cal. 92115 
(714) 286-0933 


Autoitaliana, Inc. 

727 Van Ness Ave. 

San Francisco, Cal. 94102 
(415) 673-4896 


Thomas |. Petersen, Inc. 
36 State Street 

Santa Barbara, Cal. 93101 
(805) 965-9611 


@ PULL OUT 


Motorsport, Inc. 
2550 - 28th St. 
Boulder, Col. 80302 
(303) 444-4003 


Performance Cars Ltd. 
151 Whalley Avenue 
New Haven, Conn. 06511 
(203) 772-1850 


Continental Cars, Ltd. 
1228 North Scott Street 
Wilmington Del. 19800 
(302) 655-2948 


Grand Prix Motors, Inc. 
4846 Phillips Highway 
Jacksonville, Fla. 32207 
(904) 398-6971 


Milano Imported Motors 
261 N.W. 79th Street 
Miami, Fla. 33100 

(305) 757-3671 


Baker Motor Company 
3002 Peachtree Rd. at 
Pharr Rd. 

Atlanta, Ga. 30305 
(404) 261-1666 


International Motors 
2855 Koapaka Street 
Honolulu, Hawaii 96819 
818-041 


Import Auto Service, Inc. 
1122 Dryades Street 

New Orleans, La. 70113 
(504) 522-8696 


Berger Motor Car Company 
4213 Reisteretown Road 
Baltimore, Maryland 21215 
(301) 542-4703 


Gaston Andrey, Inc. 
1800 Worcester Road 
Framington, Mass. 01701 
(617) 875-0639 


Ed Debrecht Imported Cars 
8510 Highway 66 

St. Louis, Mo. 63119 

(314) 843-4661 


Springfield Imported Motors, 
Ltd. 


146-154 Route #22 
Springfield, N.J. 07081 
(201) 376-8821 


Free World Foreign Cars, Inc. 


1741 Broadway 
New York City, N Y. 10019 
(212) 966-3595 


Revelle Motors, Inc. 
80800 West Genesee St. 
Syracuse, N.Y. 13204 
(315) 474-1009 


Wilkerson’s 

815 South Main Street 
Tulsa, Okla. 74119 
(918) 584-3681 


Rambo Motors, Inc. 
307 N.E Broadway 
Portland, Oregon 97232 
(503) 284-1105 


Nick Falcone, Inc. 

161 Rockhill Road 
Bala-Cynwyd, Pa. 19004 
(215) 664-6815 


Henry Mearig Cars 
1410 Columbia Avenue 
Lancaster, Pa. 17603 
(717) 397-2391 


Imported Auto Service, Inc. 


118 North 22nd Street 
Philadelphia, Pa. 19103 
(215) 563-6121 


Barton Motor Company 
2237 Saw Mill Run Blvd. 
Pittsburgh, Pa 15210 
(412) 882-4420 


Continental Cars, Inc. 
200 West Huntland Drive 
Austin, Texas 78752 

(512) 454-6821 


Precision Motors, Inc. 


7814 N. Central Expressway 


Dallas, Texas 75206 
(214) 369-2171 


Southwest Motors, Inc. 
6803 Burkett 

Houston, Texas 77021 
(713) 747-4634 


Mate Sports Car Clinic 
1357 South Main Street 
Salt Lake City, Utah 84115 
(801) 486-0735 


John Copeland Motor Co. 
4122 Granby Street 
Norfolk, Va. 23504 

(703) 625-1651 


Contemporary Classics, Inc. 
1110 East Pike Street 
Seattle, Wash 98122 

(206) EA9-6111 


Tosa Imports & Cycles 
6817 West North Avenue 
Milwaukee, Wis. 53213 
(414) 771-2340 


CANADA 


Jacquot Motors Ltd. 

298 Richmond Road 
Ottawa 3, Ottawa, Ontario 
(613) 725-2051 


Yonge Steeles Motors Ltd. 
7079 Yonge St. 

Willowdale, Toronto, Ontario 
(416) 889-6261 


Robert Motors Ltd. 

2678 Bloor St. West 

Toronto 18, Toronto, Ontario 
(416) 233-1161 


Winmar Motors 

460 Erie St. East 

Windsor, Windsor, Ontario 
(519) 254-3208 


Sports Car Specialists Ltd 
382 Victoria Ave. 

Montreal 6, P. Q., Quebec 
(514) 482-9595 


Fred Deeley Ltd. 
901 West Broadway 
Vancouver 9, B. C., 
West & Mid-West 
(604) 738-2171 


ADVERTISING BILLING 


PARAMOUNT PICTURES PRESENTS 
KEN ANNAKIN’S PRODUCTION OF 


THOSE DARING YOUNG MEN IN THEIR JAUNTY JALOPIES 
(Title subject to change in the United Kingdom) 


Starring (In Alphabetical Order): 


BOURVIL 

LANDO BUZZANCA 
WALTER CHIARI 
PETER COOK 

TONY CURTIS 
MIREILLE DARC 
MARIE DUBOIS 
GERT FROBE 
SUSAN HAMPSHIRE 
JACK HAWKINS 
NICOLETTA MACHIAVELLI 
DUDLEY MOORE 
PEER SCHMIDT 
ERIC SYKES 
TERRY-THOMAS 


ALL IN THE 
SAME SIZE 
(HEIGHT AND 
WIDTH), STYLE, 
COLOR AND 
TYPE OF PRINT 


*TITLE SONG: MUSIC AND LYRIC by RON GOODWIN 20% 


SUNG BY JIMMY DURANTE 


Original Story And Screenplay By 
JACK DAVIES And KEN ANNAKIN 


Produced And Directed By 
KEN ANNAKIN 
TECHNICOLOR (R) 
PANAVISION (R) 
“G@’’— SUGGESTED FOR GENERAL AUDIENCES 


20% 


ALL SAME SIZE 
AND MUST NOT 
BE LARGER THAN 
THE ARTISTS 

25% 

25% 

25% 
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POSTERS 
AND 
LOBBIES 


SREBMOERE CTRRES PEEENS 
KEN ANNAKINS 
PRODUCTION OF 


A RACE FOR GLORY, 
FOR LOVE AND FOR THE 


: F SRR: 3S 
S REN ANAkNs 
ScoKeN ACE NN 2 PEE Bay OF 
Kew ANNAROS 
PROBUCH ON OF 


URL ANDO RLZINCA. WALTER CAR PETER OOK TOROCCURNG.“MRELLEDARG “MARIE DUBOIS, GERT FORE SUSHN HAWPSHRE ct 
QLETTA MACHIQVELL! “DUDLEY MOORE PEER SCHMIDT : gua os wa sexcoe 2 9 CK ONES 


22 x 28 LOBBY PHOTO 


1 SHES, TERRY 


FUN OF IT! 


Bee 
i 


UR YACHIELL TROLEY MOORE. PEER SCHIAD 


TWENTY FOUR SHEET 
ALSO AVAILABLE 


30 x 40 POSTER @ 40 x 60 POSTER 
SET OF EIGHT 11 x 14's © WINDOW CARDS 
INSERT CARDS @ B & W STILLS (B SET) 


SSR ae 
REN ANNARINS 
HOUT oF 


We BE 


HEN 
: 


SIX SHEET ONE SHEET 


PRINTED IN U.S.A. 


ees ees«CdAR,CSFOR «EASE IN ORDERING CLIP ORDER BLANK AND PASTE ON POST CARD yy i= El a 


“Those Daring Young Men In Their Jaunty Jalopies” Order Blank 
To: NATIONAL SCREEN SERVICE CORPORATION 


| IMPORTANT: Fill in your local 
NSS branch address 


Please send me the following advertising accessories for 
“Those Daring Young Men In Their Jaunty Jalopies” in addition to my normal standing order. 


« FOR MY BILLBOARD POSTING CAMPAIGN * FOR MY NEWSPAPER ADVERTISING CAMPAIGN 
AND MOUNTED CUT-OUT PURPOSES Scene Mats, Nes. 


vias tt its 1 Col. Mats, Nos. 

he piece aad 2 Col. Mats, Nos. 

wenty Four Shee 

30 x 40 Poster 3 Col. Mats, Nos. 
=... _A0;-x360) Poster 4 Col. Mats, Nos. 
* FOR AWAY-FROM-THEATRE ADVERTISING 5 Col. Mats, Nos. 

14 x 22 Window Cards 6 Col. Mats, Nos. 

Sets of 11 x 14 Photos Special #1 

22 x 28 Lobbys 

14 x 36 Insert Cards 

B & W Stills (B Set) 

Sets of Color Stills 
¢ TRAILERS 

Regular Trailer 

. Theatre Playdate 

* RADIO 

Radio Spot Announcements 
- TV 
—________ Color TV Trailer ty - =<" =. >. Stitt... oo urns 2p Cede 


| 
| 
: 
| 
| 
' 


Effective | diately! 
ective immediately: 
UNUM EAL UT 
e 
National Screen Branches 
e So 
will service all 
e 
Paramount Radio 


and Television Spots! 


HILARITY SHIFTS INTO HIGH GEAR! 


PARAMOUNT PICTURES PRESENTS 


KEw ANNAKINS 4 
PRODUCTION OF : ty 


A RACE FOR GLORY, 
FOR LOVE AND FOR THE 
FUN OF IT! 


Skirts were on their wey up, 
necklines on their way down, 
and the world was on its 
car-crazy way to Monte-Carlo 
—or bust! 


PARAMOUNT PICTURES PRESENIS 


cS KEN ANnAKans 


PRODUCTioN OF 


NEW IDEA... YOUR IMPRINT SPACE RIGHT SMACK IN THE MIDDLE! 


Rush Your Order Direct to 


BUILD YOUR BOXOFFICE WITH 


THIS HERALD! 


HARRY K. MG WILLIAMS ASSOCIATES, INC. 
$ g 8 LS Per thousand 
F.0.B. Plant 


advertising 


151 Lafayette St., New York, N.Y. 10013 


Imprinted at following prices 212-925-5013 for Rush Orders. 


| Sa: ae $5.00 
We the ke Sy eaieroltk on feiss Seevices Avellcble On Want Cooy trom 
Folding $2.00 Per thousand HARRY K. McWILLIAMS ASSOCIATES, INC. 
Shipping—by Parcel Post Special. 2150 Folsom St. San Francisco, Calif. 94110 
Large shipments by truck. Telephone: (415) 621-6072 


STARRING (IN AUPRABETICEL ORDER) 


BOURVIL / LANDO BUZZANCA / WALTER CHIARI / PETER COOK / TONY CURTIS / MIREILLE oRC / MARE DUBOIS / GERT FROBE c/ SUSAN HAMPSHIRE /JACK HAWKINS 


NICOLETTA MACHIAVELLI / DUDLEY MOORE / PEER SCHMIDT / ERIC SYKES / TERRY. THOMAS / opieinac story ano screenpuay By JACK DAVIES ano KEN ANNAKIN a, 


PRODUCED ANO ORECTEO BY KEN ANNAKIN /’TECHNCOLOR:/PHNAVISON',/ PARAMOUNT PICTURE eas RH RCH ISG elie 


‘Gun ¢ meateen 


Printed in U.S.A. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


